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2024This portfolio shows a selection of projects, 
carried out on my own, over the last years, 
during and after my BA in Motion Graphic 
Design at Gobelins, l’École de l’Image. 
Primarily working in art, fashion and music, 
my scope of work includes graphic design, 
motion design and art direction.



Draft001
Issue 0

2021This «zero» issue, released in July 2021 in 
Paris, Marseille and Berlin, was about new 
beginnings, chaos and the Big Bang. 
It was meant to express the desire to think 
within a disorganized environment.

I was in charge of all the graphics and layouts 
of the publication.

210 x 291 mm, 200 pages.
Editor in chief : Réda Ait-Chégou
Fashion editor : Pierre Desmones
Art editor : Caroline Honorien

Sold at Ofr Paris, KD Presee, Librairie du 
Palais de Tokyo, Fondation Agnès B. and Le 
Confort Moderne.
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FAWA 2023Art direction and design of the posters of the 
collective exhibition «A Look Inside» were 
displayed at FAWA in September 2023.

The exhibition featured a selection of 14 
artists with diverse backgrounds and 
practices.  Drawing inspiration, among other 
sources, from Virginia Woolf’s text «A Room 
of One’s Own» the idea was to advocate 
for an intimate space both in the literal and 
figurative sense. This theme serves as an ode 
to the social and intimate struggles of gender 
and identity.

The posters extend an invitation to visitors, 
encouraging them to attend the exhibition 
and explore what lies within the artists’ 
minds. By delving into their thoughts, 
attendees can journey into the artists’ 
intimate spaces.



FAWA 2023Art direction, design



PRISCILA 2023EP cover design + single cover designs for 
first project of Brazilian techno DJ Priscila 
Ferreira.

Priscila’s artistic vision is immersed in 
darkness and mystery, an atmosphere 
reflected in the visual narrative of the EP’s 
cover. The design serves as a portal, offering 
a glimpse into her enigmatic world, becoming 
a poignant extension of the sonic experience.

The work presented below is the image 
intended for digital platforms, as we are 
currently working on adapting it for an 
upcoming vinyl release.



Priscila Ferreira 2023Art direction, design
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WEOWNTHECITY 2023Title design for the music video «TQG», a 
collaboration between Karol G and Shakira.
 The title functions as a logo, with all 
letters converging to create a symbolic 
representation. 

The logo was also featured as part of the 
advertising campaign on Times Square 
billboards.

Directed by Pedro Artola
Produced by We Own The City
Service production by This Is Sample



WEOWNTHECITY 2023Title design



WEOWNTHECITY 2023Title design



DRAFT001
Issuel 1

2022Draft001is an independant bilingual 
publication about contemporary creation. It is 
dedicated to showcase and shed the light on 
talents that are made invisible by the current 
fashion, photography and art industry.
 The main focus of the magazine is to 
reveal new perspectives and alternatives by 
exploring each artists processes of creation, 
research diaries and working methods.
 This issue, called «Parade» is focus on 
carnival, dreams and traditions.

Working as the art director of the publication,  
I also designed all the graphics and layouts of 
the publication; sometimes, in collaboration 
with other artists of the magazine.

180 x 254 mm, 268 pages.
Editor in chief : Réda Ait-Chégou
Fashion editor : Pierre Desmones
Art editor : Caroline Honorien

Available at Ofr Paris, KD Presse and
Le Confort Moderne; and presented in 
October 2022 at Palais de Tokyo.
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Nina Ricci 2022Working for the image department at Nina 
Ricci, I created, among others, these two 
title designs for some of their digital content 
videos :

In the first one, aligning with their logo, I 
crafted a very refined design with a structured 
composition that blends a classy rounded 
font to showcase their custom dress for 
Adele.

The second one features an elegant silver 
handwritten font to present their Christmas 
content. 

Art direction by Javier Sola



Nina Ricci 2022Title design 1



Nina Ricci 2022Title design 2



Nodaleto x Heaven by Marc Jacobs 2021Posters for the AW21 collaboration between 
the French shoe brand Nodaleto and Heaven 
by Marc Jacobs were featured in a high 
school setting. 
 These posters played a role as 
components of the campaign’s set design.

The design is crafted to humorously 
and stylishly emulate the posters and 
announcements typically found on high 
school bulletin boards. However, the primary 
focus is consistently placed on showcasing 
the collaborative shoes.

Set design by Olivia Aine
Produced by Kitten Productions



Nodaleto x Heaven by Marc Jacobs Design 2021
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WEOWNTHECITY 2024Title and credits design for cover single and 
music video of Karol G and Tiësto’s song 
«CONTIGO».

Directed by Pedro Artola
Produced by We Own The City



WEOWNTHECITY 2024Title and credits design, cover design
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WEOWNTHECITY 2024Title and credits design, cover design



Vivir Rodando 2023Title and Credits Design for Gabriela 
Richardson’s New Music Video

The design aims to convey a classic and 
elegant, yet eccentric vibe that aligns with 
the video’s style. This is achieved through 
a combination of serif and sans-serif fonts, 
blended with a fluorescent green palette.

Directed by Pedro Arola
Produced by Vivir Rodando
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VOGUE Portugal
September Issue

2020For the first time in VOGUE’s 128-year history, 
the 26 editions have united under a same 
theme. The Vogue Hope captured a moment 
in time as all the editions were united to shine 
a light on those striving for positive change.

Working on one of the editorials of the issue, 
we focused on the power of family. As the art 
director and designer, I decided to introduce 
the images as part of a photo album’s 
family, bringing importance to memories and 
traditions.

203x267mm, 20 of 368 pages.
Photographed by Alva Galim
Styled by Alba Melendo
Set design by PZToday



VOGUE Portgual Art direction, design 2020
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Thank you !


